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WHAT IS IAB SPAIN?

|IAB is an advertising business organization, that empowers the
marketing industry to thrive in the digital economy. IAB develops

industry standards, conducts research, and provides legal support.

The IAB Global Network brings together 47 national 1ABs and three

regional IABs to share challenges, develop global solutions and

advance the digital advertising industry worldwide.

IAB Spain was founded in 2001 to work with the industry to achieve

greater social and economic development in our country.
IAB SPAIN is a member of:
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TYPE OF MEMBERS iab

v Agencies (Media, Advertising, Communication,
Content, Inbound Marketing, Influencers
Representation, and specialized in general)

e spain
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v Others (eCommerces, Research Institutes, Law
Firms, etc.)
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Meetings of members and professionals to work
on development, definition and regulation of
specific aspects of digital advertising in order to
enhance the value of the industry through the
creation of tools such as market research, white

papers, guides or standards.
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Committees 'o

Advertising Attention v Influencers

Artificial Intelligence (Al) v Legdl

Branformance v Native Advertising

Branded Content v Online Video

Connected TV v Programmatic

Data v Retail Media & Ecommerce
Digital Audio v Social Networks

Digital Media v Sustainability

DOOH v Virtual Spaces

Gaming & Esports
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RESEARCH &
DOCUMENTS
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We make a large number of annual studies and documents related to the digital sector

that are a reference in our industry.
- From Committees
- Industry generics / Cobranded

In addition to valuable documentation for understanding the industry



Research from the Committees

v Adblocking Study

v Online Audio Study

v Branded Content Study
v DOOH Study

v eCommerce Study
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Data Study

Social Networking Study
Connected TV study

Social Media Brand Observatory
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Indusiry generics/ Cobranded Studies ' ob-

v Adex Benchmark Report ‘ @“’}}’ggg \/Ng»
W S =

v Digital Marketing Labor Market Study

v Millennials vs. Generation X consumer habits study .
OBSERVATORIO DIGITAL iab!

g Sectorial studies: MARKETING DEL SECTOR RETAIL &
v Digital Marketing Observatory of the Retail sector 5 ' - =

+  Digital Marketing Observatory of the Finance sector
v Digital Marketing Observatory of the Automotive sector = -
v Top Digital Trends CATEGORIA GRAN DISTRIBUCION

Observatorlo D|g|ta|
Marketing del Sector Retail

comscore

M g 1AB Spain prezenta la entrega del mes de enero de
'o 1 Coservatoric de la publicidad digital, elaborado en adiinn

. colaboracion con adjnn

-
OBSERVATORIO e LA puBLICIDAD DIGITAL
Pll d.lO de 1nverslon : ENERO 2024 Total campanas activas: 120.369
Di ia e edl £ ADEX
gltales = os 1Q 3 BENCHMARK & o R
#IAB), 2021
gain ] i STUDY S ECTOR ES spend marcas | campafas
= = 8B S Finanzas 10,1 % 167 an
| & MAY 2022
S %® Distribucion 91 % 1.306 447N
e : Portales 7.7 % 305 466
\ Adevintg 7% 26 | tous
e Instituciones 65 % 354 840
P . s = o - 521 2837
C, iabi <> Nielsen | s 4365
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&HHAVIAJAI'A El crecimiento de la marca = =
a través de
lfPors TR ﬂ’lo INFLUENCER MARKETING ARE OF VOICE
. 5 Native  OF %
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Finanzas 83,8% 7,6 % 8,6 %
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Reference Documents i ob

' . ‘ 3 Infografia de Retail Media_
v Infographics

v White Papers ~
v Industry Standards

v Best practices

v Standard Formats

[
i

i

aepd .| i

i .
i " " Q' 'QbE‘ AUTC
(l}llil de p O adigital  @pclantes l"'-i iab!

POgramgy;
e slamagjcg
IgHal Oy Or] l()m(@




sp

INICIATIVAS IAB SPAIN 'o b-%

- L A @ - Métricas Base de las Companas con Influencers iab!
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Mitos y realidades de los influencers - i
Pincha sobre cada imagen para desmitificar cada afirmacion
/ LACRA S
keeper mediacom
experience

PLANET

MITOS Y REALIDADES METRICAS BASE DE
DE LOS INFLUENCERS MAPPING DE AGENCIAS LAS CAMPANAS CON

INFLUENCERS

GUIA DE PUBLICIDAD PODCAST BLANCO
DIGITAL SOSTENIBLE DEL AUDIO DIGITAL

(Eres experto en DOOH? En IAB Spain te ponemos a prueba |

25 préximas semanas publicar
ocimiento sobre DOOH de los prof

s varias encuestas para medir el
ales de la industria digital.

#Qué aporta pDOOH vs. resto de medios / canales?

BENEFICIOS T tu voto. Mas informacion
DE LA
PROGRAMATICA Cobertura geolocalizada. @ 34%
Notoriedad por la ividad. @ 2%
Aporta cobertura y notoriedad. @ 42%
Data para optimizar impactos. @ 22%
73 votos = Encuesta cerrada

LAS MARCAS CUENTAN EL METAVERSO DE IAB SPAIN BENEFITS OF i T
PROGRAMMATIC LANDSCAPE CTV Q

ADVERTISING
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Education at IAB Spain has a useful focus, with 'o
relevant and highly demanded topics in the
sector.

Clrso-Superior |
El Rol de la Inteligencia DEL VIDEO BAJO DEMANDA

Curso Essentials
= i Artificial en la optimizacion
programatica & data MarketplacesteRetallers de Campafias Publicitarias A LA ADDRESSABLE TV

1.- Advanced Courses ‘compra-venta

2.- Intensive Courses

3.- AdHoc Education
/InCompany

4.- Online Courses

cunso superion i~ [l ‘ “ .
EN BRANDED CONTENT €™ Cu_rso Su perlo ASPECTOS LEGALES Y DE NEGOCIO FORMACION IN COMPANY

Y TRANSMEDIA STORYTELLING Digital Out of Home JJil\ DE LA PUBLICIDAD DIGITAL } ¥ ESTRDEERYIRINSE
— ADAPTA A LA FORMACION ONLINE PARA

SEGUIR FORMANDO A GRANDES . £

iab

PROFESIONALES

* Ask our discounts for IAB Spain members: formacion@iabspain.es



EVENTS

- Webinars
- Seminars /Conferences

- Inspirational

We organize and collaborate in different
events related to the industry with the aim
of showing the sector the latest news,
frends and practices.

e spain

IAB Spain
@IABSpainSpain - 297 K suscriptores - 580 videos

° £ @ses
iab: -

paines y 1 enlace mas

active Adverstising Bureau) es |3 asociacion espanola que representa al se.. )

Per canal ionar videos

Inicio  Videos Endirecto Listas Comunidad

= 3 CTV: La revolucion de fa TV ;Quién es Quién en el Ecosistema
CTV: La revolucion de la TV ;Quién es Qui

26 visusizaciones « hace 9 dias

Una visidn transversal de todos los actores que confiuyen en ¢
ecosistema de la CTV o Television Conectada, desds la oferta

LA REYOLUC|¢N DE LA hasta la demanda: propietanios de inventanio, tecnologia y
1 N SRR sistemas operativos, data medicidn y actores de la demanda

Siguenos en nuestras redes sociales

MAS INFORMACION

COBERTURA _ _— !’
MEDIATICA .‘

ORO ESTRATEGIA DE BRANDED CONTENT - INSPIRATIONAL - ORO DIGITAL EXPERIENCE INSPIRATIONAL - ORO PRODUCCION AUDIOVISUAL Beintoo. Publicidad data driven -
ENTRENADORES DEL INCONFORMISMO o 173 usuario y optimizando inversione:

94 visualizaciones « hace 6 meses 73 visualizacicres « hace 3 meses

32 visualizaciones « hace 1 3o 3 visualizaciones « hace 1 afio
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INSPIRATIONAL | OCTOBER 15th-17th 2024 lOb

« 15th & 16th Conference Series

« 17th Awards Gala

v Great annual event dedicated to innovation

i T U - —:r U - . ~ lItis the meeting point of our industry
+ T U 1 v Trends, innovations and best practices in the

17,18 Y 19 DE OCTUBRE digital sector

GALA DE PREMIOS F i;i(r)nul’ronfousrooms
o . speakers
o INSP‘RATIONAm 2023 ' < +4.000
: t 230888 « national and
% *i'l‘n ) ‘L pr ey, " international assistants
8.8 BP° s? | j . - Live streaming
= p re

https://inspirational.es/ https://www.instagram.com/iabspain/


https://www.instagram.com/iabspain/
https://inspirational.es/

PARTNERSHIP
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14, 15 Y 16 DE NOVIEMBRE DE 2023 REVISTAS

MADRID
=CH SHOW

: / Tech & Programmatic Skills Awards IV
SHLLER

NFT

SHOW

EUROPE
VALENCIA, SPAIN

MADRID2023

by ExchangeWire & \;":.“‘

= FOD & :
Iy o {i 'N educafestival € )munitad

0JOS PARA LA COMUNICACION EDUCATIVA




IAB Spain associates have
free legal advice on any
issue related to Digital
Advertising legislation

e spain

Our Legal area works actively with the Spanish and 'O b

European Administration to promote legislation that
respects the consumer and at the same time
guarantees the correct development of the digital
advertising industry.

| . Digital regulations: (GDPR, DSA/DMA, |
Audiovisual, ePrivacy...) |

v Cookies & IDs: TCF

v Interpretation of advertising disciplines:
influencers, branded content, etc...

v Projects: PimCity, GaiaX
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IAB SPAIN IN THE INDUSTRY 'Ob

N suto- P CNMGC [

GOBIERMO
DE ESPAMNA

o agencia
® bﬂ:lJ Oepd espanola MINISTERIO MINISTERIO
proteccion
Ia 0 . datos \[‘)E'.TNAgIlg\I:IDPAUBLICA DE CONSUMO

Member of the Digital Audience Measurement Monitoring Commission in
Spain

Board Member and Executive Committee Member of IAB Europe
Member of the Board of Directors of Autocontrol and its Executive
Committee (Adherence to the Code of Conduct on the Use of Influencers in Advertising)
Collaboration and Advisory with the Data Protection Agency

Collaboration and Adyvisory with the Public Administration



COMMUNICATION

Newsletter
16 mayo 2024

Actualidad

Damos la bienvenida como asociado a Phi Beta Lambda

OBA

hi Beta Lambda es una productora de contenidos para Intemet especializada en
deopodcasts, branded content y comedia Fundada en 2018 por el cémico Antonio
astelo y dirigida por Jaime Barreiro junto a Alberto Chao. produce més de una treintena
@ podcasts para Spotify, Podimo, Audible, Movistar y Mediaset asi como mas de
0scientos mondlogos. Entre sus titulos se encuentran “Entre ol Cielo y las Nubes
resentado por Laura Escanes. “Lo tienes Crudo x Violeta Mangrifian”. “Los Burros de
ortunato”, presentado por Jorge Javier Vazquez o “Sin Manual de Instrucciones”
cesentado por el neuropsicélogo Alvaro Bilbao. También produce contenidos para
rarcas como Black Limba. The Crew 140 o Multiépticas
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INSPIRATIO

Disfruta de un descue
en los Premios
Inspirational 2024

Tienes hasta el 16 de septiemt
para inscribir tus piezas en los
Premios Inspirational aqui El p
de la inscripcién por pieza y cat
o3 de 190€ (IVA no incluido) ha
19 de julio de 2024. A partir de «
fecha, serd de 230€ (IVA no inc
hasta que finalice el plazo de
inscripcién. Esta edicién cuenta
19 categorias a premiar Tras

In IAB Spain we have different sources of
diffusion:

» Web

* Newsletter

e e-mailing
 Social Media
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IAB Spain

Editar perfil
ad, el marketingy la comunicacion
stigacion, formaciény
a87mil

160 2024 de 1a Guia de

patrocinada por
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iabspain v

Panel para profesionales

Editar perfil Compartir



Contact

With over 100 projects a year, we
are the most active association in
the industry.

To keep your digital business
growing, contact us at:

Paseo de la Castellana 113, Madrid (28046)
Phone: 91.402.76.99
http://iabspain.es/

iab

e spain

Reyes Justribd, Country Manager
Reyes.justribo@iabspain.es

Belén Acebes, COO
Belen.acebes@iabspain.es

Belén Vila, Marketing & Research Executive
vilab@iabspain.es

Paula Lépez, Marketing & Research Executive
Paula.lopez@iabspain.es

@ httis://twitter.com/IAB_Spain

https://www.facebook.com/iabspaingref=ts

https://www.instagram.com/iabspain

@ https://www.linkedin.com/company/iab-spain



http://iabspain.es/
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