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WHAT IS IAB SPAIN?

|IAB is an advertising business organization, that empowers the
marketing industry to thrive in the digital economy. IAB develops

industry standards, conducts research, and provides legal support.

The IAB Global Network brings together 47 national 1ABs and three

regional IABs to share challenges, develop global solutions and

advance the digital advertising industry worldwide.

IAB Spain was founded in 2001 to work with the industry to achieve

greater social and economic development in our country.
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TYPE OF MEMBERS iab

v Agencies (Media, Advertising, Communication,
Content, Inbound Marketing, Influencers
Representation, and specialized in general)

espain

by
Y AT ¢ v Advertisers and Brands
‘S"S'\Mm\f&‘?\; ; : : .
m‘h / v Consulting Companies(general, digital, eSports)
M_ &, W,
B " Wﬁg - '7#4% 7 ~ Online Audio Companies
o sl 4'5,, :
¥ '-"’%‘.;;-r% %& %, » DOOH Companies
< *m*ﬂé\gxk "‘% =3, % ~ Mobile Companies
~ ] P ’A . s
}, % T Z ~ Connected TV Companies
FROR 2 E R . .
P ¢ £ X = z . Media and Publishers
K '?‘ A ~ ¥ ‘ -
n}z‘*sﬁx’" ': o f%gs ~ Adtechs and Martechs
o ) by < ~ Advertising and Affiliation Networks

v Others (eCommerces, Research Institutes, Law
Firms, etc.)
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Meetings of members and professionals to work
on development, definition and regulation of
specific aspects of digital advertising in order to
enhance the value of the industry through the
creation of tools such as market research, white

papers, guides or standards.




*Only for Digital Media.
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Committees 'a

Advertising Attention
Artificial Intelligence (Al)
Branformance

Branded Content
Connected TV

Data

Digital Audio

Digital Media*

DOOH

Gaming & Esports

e spain

Influencers

Legal

Nafive Advertising

Online Video
Programmatic

Retail Media & Ecommerce
Social Networks
Sustainability

Virtual Spaces
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Connected TV

Atencioén Publicitaria § Branded Content Brandformance
PRESIDENT PRESIDENT PRESIDENT PRESIDENT
Carmen Aparicio Paula Avila Nacho Alvarez Maribel Vivancos
iKreate Telefénica Movistar New Mall Media GroupM

Data

PRESIDENT
José Ramon Mencias
Publicis Groupe

Influencers

PRESIDENT
Sara Vicioso
Groupm

Retail Media

PRESIDENT
Salvatore Cospito
Reetmo Media

Espaia

Digital Media

PRESIDENT
Manuel Castro
Prisa Media

Native Advertising

PRESIDENT
Pilar Valcarcel
Taboola

Social Networks

PRESIDENT
Raquel Garcia
Freeda Espaiia

DOOH

PRESIDENT
Yolanda Garcia
JCDecaux

Online Video

PRESIDENT
Daniel Vélez
Be a Lion

Sustainability

PRESIDENT
Erik Haggblom
Tribaldata

Media Solutions

1A

PRESIDENT
Cristina Lera
IPG Media Brands

Programmatic

PRESIDENT

Benito Marin
Integral Ad Science
(IAS)

Virtual Spaces

PRESIDENT
Ana Dominguez
Mio Group
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RESEARCH &
DOCUMENTS

We make a large number of annual studies and documents related to the digital sector

that are a reference in our industry.
- From Committees
- Industry generics / Cobranded

In addition to valuable documentation for understanding the industry



Research from the Committees

v Adblocking Study

v Online Audio Study

v Branded Content Study
v DOOH Study

v eCommerce Study

Data Study ‘
Social Networking Study

Connected TV study

Social Media Brand Observatory
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Industry generics/ Cobranded Studies

Adex Benchmark Report

v
v Digital Marketing Labor Market Study
v Millennials vs. Generation X consumer habits study
v Sectorial studies:
+  Digital Marketing Observatory of the Retail sector
+  Digital Marketing Observatory of the Finance sector
+ Digital Marketing Observatory of the Automotive sector
v Top Digital Trends -
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#1ABRetall

OBSERVATORIO DIGITAL

MARKETING DEL SECTOR RETAIL

Observatorlo D|g1ta|
Marketing del Sector Retail

comscore

CATEGORIA GRAN DISTRIBUCION
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STUDY S ECTOR ES spend marcas campafas
Finanzas 10,1 % 167 4an
MAY 2022
Distribucion 91 % 1.306 44N
Portales 7.7 % 305 466
Editorial 70 % 266 10,149 )
Instituciones 65 % 354 840
P g o 521 2837
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' ‘ 3 Infografia de Retail Media_ '°b%
v Infographics

~ White Papers ~ = B
v Industry Standards & @,
v Best practices ; o | == =T

v Standard Formats
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INITIATIVES IAB SPAIN 'Ob
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Mitos y realidades de los influencers

Pincha sobre cada imagen para desmitificar cada afirmacion

WHITE PODCAST MYTHS VS REALITIES OF INFLUENCERS

Métricas Base de las Campanas con Influencers
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YOU
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AGENCIES MAPPING BASE METRICS OF CAMPAIGNS WITH BRANDS SPEAKS
INFLUENCERS



INITIATIVES IAB SPAIN

Alcance

Brand
Suitability

BENEFICIOS

DELA Al
PROGRAMATICA

Segmentacién Flexibilidad
Precisa

Optimizacién
[ tp——— (el IELENLED ]

IAB SPAIN'S METAVERSE BENEFITS OF PROGRAMMATIC ADVERTISING LANDSCAPE CTV

¢Eres experto en DOOH? En IAB Spain te ponemos a prueba |

Durante las préximas semanas publicaremos varias encuestas para medir el
conocimiento sobre DOOH de los profesionales de la industria digital.

..ver mas
LQue aporta pDOOH vs. resto de medios / canales?
autor oto. Mas informacién
Cobertura geolocalizada. @ 34%
Notoriedad por la creatividad. @ 2%
Aporta cobertura y notoriedad. @ 42%
Data para optimizar impactos. @ 22%
73 votos « Encuesta cerrada
Ce0 o 2 comentarios - 16 veces compartido

V=R

PARA
CREER<-

%m | s iab! |

“Data para optimizar impactos” I

i

Aporta cobertura y nototiedad.
%

QUIZ DOOH TV PROGRAM : SEEING IS BELIEVING
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Education at IAB Spain has a useful focus, with 'a

relevant and highly demanded topics in the

sector.

A " B
Clurso-Superior
El Rol de la Inteligencia DEL VIDEO BAJO DEMANDA

Curso Essentials
— i Artificial en la optimizacion
programatica & data Marietolacest chetaliers de Campaiias Publicitarias A LA ADDRESSABLE TV

1.- Advanced Courses compra-venta

2.- Intensive Courses

3.- AdHoc Education
/InCompany

4.- Online Courses

*Cur oVSu pe rior ASPECTOS LEGALES Y DE NEGOCIO

QELAPUBLICIDAﬂﬂlﬁlﬂ\L_L ‘ FORMACION IN COMPANY

'NUESTRO SERVICIO SE
ADAPTA A LA FORMACION ONLINE PARA
SEGUIR FORMANDO A GRANDES . 5
PROFESIONALES |ab

ENBRANDED CONTENT <) Jll* Cuirso |
Y TRANSMEDIA STORVTELLING [l Digital Out of Home

* Ask our discounts for IAB Spain members: formacion@iabspain.es
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EVENTS

IAB Spain
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7 o [ @IABSpainSpain - 297 K suscriptores - 580 videos
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abspain.es y 1 enlace mas

Per canal ionar videos

- Webinars

Inicio  Videos Endirecto Listas Comunidad

CTV: La revolucion de fa TV ;Quién es Quién en el Ecosistema

- Seminars /Conferences CIV: Gppevchapeln Tv ciings gl L I

Una visidn transversal de todos los actores que confiuyen en e
ecosistema de la CT sion Conectada, desde 1a oferta

LA'/REVOLUCION DE LA hasta la demanda: p s de inventano, tecnologia y

N ENE SRIL sistemas operativos, cidn y actores de la demanda

- Inspirational

Siguenos en nuestras redes sociales

MAS INFORMACION

We organize and collaborate in different ™=

events related to the industry with the aim 2 »
. Tl -

of showing the sector the latest news, ' m

irends and praci’ices. ORO ESTRATEGIA DE BRANDED CONTENT - ' I.PTISHRATIONALORODIGITALEXPERIENCE INTSPIRATIONAL~OROPRODUCC10NAUDOOVISUAL Beintoo. Publicidad data driven -

ENTRENADORES DEL INCONFORMISMO 227 imiadsacionis:s bice 1 wBo 73 viacilkicorns « e 1 oo USUaIio y optimizando inversione:

34 visusiizaciones * hace é meses 73 visuaizacicres « hace 3 meses




e spain

INSPIRATIONAL | OCTOBER 15th-17th 2024 |Ob

« 15th & 16th Conference Series

« 17th Awards Gala

v Great annual event dedicated to innovation

e T U - —:r U w _“ + lItis the meeting point of our industry
+ T U . v Trends, innovations and best practices in the

17,18 Y 19 DE OCTUBRE digital sector

6 simultaneous rooms
+ 70 speakers

+4.000

national and
international assistants
Live streaming

https://inspirational.es/ https://www.instagram.com/iabspain/


https://www.instagram.com/iabspain/
https://inspirational.es/

PARTNERSHIP
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14,15 Y 16 DE NOVIEMBRE DE 2023 REVISTAS

MADRID
T=CH SHOW

‘ //l Tech & Programmatic Skills Awards IV
SPLER

ANAVAENE

MADRID2023

NFT

SHOW

EUROPE
VALENCIA, SPAIN

N
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0OJOS PARA LA COMUNICACION EDUCATIVA




IAB Spain associates have
free legal advice on any
issue related to Digital
Advertising legislation

espain

Our Legal area works actively with the Spanish and 'o b

European Administration to promote legislation that
respects the consumer and at the same time
guarantees the correct development of the digital
advertising industry.

| . Digital regulations: (GDPR, DSA/DMA, |
Audiovisual, ePrivacy...) "

v Cookies & IDs: TCF

v Interpretation of advertising disciplines:
influencers, branded content, etc...

v Projects: PimCity
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IAB SPAIN IN THE INDUSTRY 'Ob
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® ba ' Oepd espanola MINISTERIO MINISTERIO
proteccion

[o]oF PREEoucn  DECONSUMO

Member of the Digital Audience Measurement Monitoring Commission in
Spain

Board Member and Executive Committee Member of IAB Europe
Member of the Board of Directors of Autocontrol and its Executive
Committee (Adherence to the Code of Conduct on the Use of Influencers in Advertising)
Collaboration and Advisory with the Data Protection Agency

Collaboration and Adyvisory with the Public Administration



COMMUNICATION

Newsletter
16 mayo 2024

Actualidad

Damos la bienvenida como asociado a Phi Beta Lambda

OBA

hi Beta Lambda es una productora de contenidos para Intemet especializada en
deopodcasts, branded content y comedia Fundada en 2018 por el comico Antonio
astelo y dirigida por Jaime Barreiro junto a Alberto Chao, produce més de una treintena
e podcasts para Spotify, Podimo, Audible, Movistar y Mediaset asi como mas de
oscientos mondlogos. Entre sus titulos se encuentran “Entre el Cielo y las Nubes
resentado por Laura Escanes. Lo tienes Crudo x Violeta Mangrifian”, “Los Burros de
ortunato’, presentado por Jorge Javier Vazquez o "Sin Manual de Instrucciones
resentado por el neuropsicélogo Alvaro Bibao También produce contenidos para
narcas como Black Limba. The Crew 140 o Multidpticas.
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INSPIRATIONAI

Disfruta de un descue
en los Premios
Inspirational 2024

Tienes hasta el 16 de septiemt
para inscribir tus plezas en los
Premios Inspicational aqui El p
de la inscripcién por pieza y cat
es de 190€ (IVA no incluido) ha:
19 de julio de 2024 A partr de «
focha, serd de 230€ (IVA no inc
hasta que finalice el plazo de
inscripcién. Esta edicién cuenta
19 categorias a premiar Tras

» Web

* Newsletter

e e-mailing
 Social Media

inhi
Editar pertil
IAB Spain
ad, el marketing y la comunicacién
o acién, formacion y
aam3 487 mil
Posts  Respuestas  Destacados Atk
8 Fiad
ik 1AB Spain
& Yo disponible a act 12024 de fa Guia de
Publicidad Digital So patrocinada por
Descargala en
)
S 1ab!
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In IAB Spain we have different sources of 'ab:

diffusion:

iabspain v

Panel para profesionales

Editar perfil Compartir
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IAB Spain Board |ab§

BUYERS SELLERS OTHERS .
i o

IKI Media

Mikel Lekaroz
TESORERO

Adbibo
Technologies/Next14

Manuel Castro
Prisa

Victoria Ducournauz
Havas Media Group

David Bravo Gema Nufiez

Ana Maria Alonso

MasMovil Reetmo Media SECRETARIA
Google Spain

Ricardo Molero Roberto de Celis Ruth Blanch

Publicis Media CM Vocento Alkemy

César Alonso
Telefénica de
Espana

Mario Torija

Javier G2 Pagan
LiveRamp

Wemass




Contact

With over 100 projects a year, we
are the most active association in
the industry.

To keep your digital business
growing, contact us at:

Paseo de la Castellana 113, Madrid (28046)
Phone: 91.402.76.99
http://iabspain.es/
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Reyes Justribd, Country Manager
Reyes.justribo@iabspain.es

Belén Acebes, COO
Belen.acebes@iabspain.es

Belén Vila, Marketing & Research Executive
vilab@iabspain.es

Paula Lépez, Marketing & Research Executive
Paula.lopez@iabspain.es

@ httis://twitter.com/IAB_Spain

https://www.facebook.com/iabspaingref=ts

https://www.instagram.com/iabspain

@ https://www.linkedin.com/company/iab-spain
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