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Metodologia | objeiivos 1ab:

#IABInversion

Objetivos

» El presente Estudio, que realiza IAB Spain anualmente desde el
2002, tiene como principal objetivo proporcionar a la industria o
publicitaria digital un informe de tendencias de compra de medios y ey O 17088
dar una cifra de inversion. N /. A

» Este estudio se realiza en base a los datos proporcionados por
agencias de medios. Dichos datos han sido recopilados siguiendo
un estricto acuerdo de confidencialidad firmado por PwC con los
participantes en el estudio.

 PwC ha realizado la agregacion de los datos proporcionados por
los participantes del estudio. Esta informacion agregada ha sido
proporcionada a IAB para su tratamiento y analisis. |

Inversion Publicitaria en Medios Digitales Resultados 2017



MetOdOIOglla ‘ Bases de Anélisis |Ob§L

#IABInversion

Bases de analisis

» Para el calculo de los porcentajes de inversion por sector, modelo de
pricing, formato, modelo de compra y soporte se realiza una extrapolacion
de los datos proporcionados por los participantes con el fin de obtener
datos totales de inversién en Internet. 11000010 ' 1010787020

........

 La inversion en Desktop, Mobile, Digital Signage y Audio Online se 4 ' 8910011000101
obtiene a partir de la suma de: y O EEER
* Inversion controlada: proporcionada por los participantes del estudio. t \,,75} ?‘I‘\  alh

Comprende publicidad en Display, Search y Video para las secciones
de Desktop y Mobile, Digital Signage y Audio Online.

* Inversion estimada: cifra estimada por IAB basada en el panel de
soportes de Market Monitoring sobre la compra que es gestionada por
el anunciante directamente con el soporte sin que interceda la
agencia de medios.

Inversion Publicitaria en Medios Digitales Resultados 2017




MetOdOloglla‘ Ficha Técnica |°b§-
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Ficha Técnica

* Tipo de estudio  Muestra
Tracking con periodicidad semestral a panel de
empresas. o DESKTOP & MOBILE:

v’ 13 participantes de Display
v’ 13 participantes de Video

* Universo _ _ v’ 13 participantes de Search
Agencias de medios asociadas y no
asociadas a IAB Spain. o DIGITAL SIGNAGE
v’ 6 participantes
* Método de seleccion
A partir de bases de datos propiedad de IAB, o AUDIO ONLINE
se envio una invitacion para participar. v’ 9 participantes

e Tipo de cuestionario
Estructurado (preguntas cerradas).

Inversion Publicitaria en Medios Digitales Resultados 2017



MetOdOIOglla ‘ Representatividad — Desktop & Mobile

Representatividad de los datos

iab:

#IABInversion

(El porcentaje de | o Display DESKTOP & MOBILE: |o Video DESKTOP & MOBILE: o Search DESKTOP & MOBILE:
representatividad - Pricing: 100% - Pricing: 80,38% - Dispositivo: 100%

de los datos indica - Formatos: 100% - Formatos (Instream video,

la proporcion entre . Contratacién Instream display, Outstream):

la inversion ‘tica/ i2da): 100% 100%

reportada en cada (programatic n(?goc!a ) . °| - Contratacion

categoria (pricing, " Tino de programafica: 73,51% (programatica/negociada): 100%

formatos, etc.) y la - Dispositivo: 100% Prog J ' ’

inversién total - Tipo de programatica: 65,08%
reportada para el - Dispositivo: 100%

soporte-tipo de

publicidad (ej.

Desktop-display).

Inversion Publicitaria en Medios Digitales
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Perfil de la muestra | empresas participantes |Ob§-

#IABInversion

Base: 13 empresas participantes

DESKTOP & MOBILE: 13 empresas
DIGITAL SIGNAGE: 6 empresas

AUDIO ONLINE: 9 empresas

pwe
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ll. Resultados
Panorama general de medios
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Total inversion publicitaria en medios digitales 2017 'a

#IABInversion

W Resultados

5T

/ 1.656,6¢ ~ DIGITAL SIGNAGE
DESKTOP & MOBILE B N

T 1.708€

TOTAL INVERSION
EN PUBLICIDAD DIGITAL

§

*DATOS EN MILLONES DE EUROS
pwec
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Resultados | evolucion de la inversion publicitaria i0b§'
en Medios Convencionales #IABmversié:
2013 2014 2015 2016 "o 0" 2017
TELEVISION 1.703,4 1.890,4 2.011,3 2.121,9 +1,0% 2.143,30
DIGTAL' | 960,1 | 1.065,6| 1.288,9 | 1.565 560N+ ) | 1.708,07_
DIARIOS 662,9 656,3 658,9 617,4 -8,1% 567,40
RADIO 403,6 420,2 454 .4 458 +1,7% 465,80
EXTERIOR 282 314,7 327,4 321 +1,7% 326,60
REVISTAS 253,9 2542 255,2 252 2 -4,8% 240,10
DOMINICALES 38,7 37,7 37,8 33,8 -8,3% 31,00
CINE 20,2 16,2 226 | +49,1% 33,70

MILLONES DE EUROS

* Desktop & Mobile + Digital Signage+ Audio Online + TV conectada hasta 2016
* En el dato de 2017 no incluye la inversion en TV Conectada

pwc Fuente : Infoadex / IAB Spain 2017 Inversion Publicitaria en Medios Digitales | Resultados 2017
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ReSU |tad 0S Representacion de los medios iab§

segun inversion 2017
#1ABInversion

Cine ,Salilion

22016 Revistas e i '
(474 —=C 0,6%
/ ' Dominicales 2016

2016 Exterior '/ 7 0 60/'
y 0

“ Television L2016

38,9%

- TR .

= * Desktop + Mobile + Digital Signage + Audio Online

Fuente : Infoadex / IAB Spain 2017 Inversion Publicitaria en Medios Digitales Resultados 2017
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Anunciantes | inversion por actividad del anunciante 'Ob

#IABInversion

30%
25%
20%
15%
10%
5%
10 11 12 13
0,8%
10,5% 36% [N 3.4% [ 3.3% 52
0% 9
= - i

AT LES T > O & O 4+

Automocion ~ Gran  Alimentacién  Belleza Banca  Productoras Telecomu-  Energia Viajes Tech Seguros Juegosy Salud

i Distribucion  y bebidas é\(l)gﬁn% cya audiovisual  nicaciones apuestas Pharma

wcC - tori
p Fuente : Market Monitoring 2017 Resultados 2017
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Anunciantes Ranking Top 10 de anunciantes digitales 'Oba

#IABInversion

|
|
|
l
|
|

i W &
- SET RENZJLT p&G movistar S BBVA ti // UN@I}SAL'
C@C@ =4 vodafone >
HIPERCOR Audi — Telefonica m
@ Skobpa 7

@ tuenti

pwc Fuente : Market Monitoring 2017
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Total inversion publicitaria en medios digitales 2017 'ab§L
#IABInversion

Resultados

= "\\\x\\\:\ ‘

DIGITAL SIGNAGE

1.656,6¢ /
DESKTOP & MOBILE . }
W ““‘

TOTAL INVERSION )
ENPUBLICIDAD DIGITAL ~ //

L *DATOS EN MILLONES DE EUROS

Resultados 2017
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Resultados ‘

MILLONES DE EUROS
1.800

1.600
1.400
1.200
1.000
800
600

400

1624

2005*

e 112 12,6

o---

2002* 2003* 2004~

*Anterior metodologia (muestra: soportes)

Total inversion publicitaria en medios digitales 2017
Comparativa anual total inversion

iab:

2 Inversion

1.708,07

r P

2016 2017

1.288,9

2015

1.065,6

2014

960,1

2013

8992  ggr7

2011~ 2012

7989

2010*

go32 9942

4824
3105 I I

2006* 2007~ 2008* 2009*

Pregunta: ;Cudl es la inversion total publicitaria NETA en DESKTOP& MOBILE-DISPLAY, SEARCH Y VIDEO- anual?
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Il. Resultados
1. Desktop & Mobile
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Total inversion publicitaria en medios digitales 2017 'ab§L
#IABInversion

Resultados

— / 1576

5y pull R oL souace

1.708€

TOTAL INVERSION
EN PUBLICIDAD DIGITAL

L *DATOS EN MILLONES DE EUROS

Resultados 2017
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Resultados | pesktop & MOBILE iob§

Q.

v

Distribucion de la inversion por dispositivo ¢
#IARInversion

100%

90% SPLA -

[ ViDeo B
80% | «
70%
60%
50%
PPSURN 6.30% | s8,70%
30%
20%
10%
0%

D e 17UV V00 Yo e

7107% § 823% § 430% 463% § 3,01% § 453%
DESKTOP & MOBILE SOLO DESKTOP SOLO MOBILE

t Pregunta: De la inversién publicitaria NETA en Desktop & Mobile divida porcentualmente la inversién Desktop vs. Mobile

Inversion Publicitaria en Medios Digitales Resultados 2017



Resultados | peskTop & MOBILE - Display lOb?‘

#IABInversion

1.656,6¢
DESKTOP & MOBILE . }

DIGITAL SIGNAGE

2,1%

1.708€

- TOTALINVERSION
\  EN PUBLICIDAD DIGITAL //

L *DATOS EN MILLONES DE EUROS
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Resultados ‘ DESKTOP & MOBILE - Display: Formatos lab

#IABInversion

Formatos premium (Brand Days,
Patrocinios, IAB Rising Stars,...)

20,194

facmpint

Display Estandar / Formatos convencionales
(Banner, magabanner, robapaginas,...)

| 79 81%

i Pregunta: De la inversién publicitaria NETA en & Mobile — Display -, dividida porcentualmente segiin los modelos de pricing utilizados.

pwc Inversion Publicitaria en Medios Digitales Resultados 2017



Resultados ‘ DESKTOP & MOBILE - Video

1.656,60 Y / > 5
Th 4 | 1 7088

| TOTALINVERSION |
.\ ENPUBLCIADDIGITAL

L *DATOS EN MILLONES DE EUROS
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Resultados ‘ DESKTOP & MOBILE - Video: tipos de formatos 'Ob

#IABInversion

OutStream
(Inbanner, in-read, in-text, video
skin, video take over...)

26,34y

\ InStream
|| (preroll, postrolly overlays]

I 7366w

l Pregunta: De la inversion publicitaria NETA de Desktop & Mobile — Video- divida porcentualmente por tipo de formato.

Inversion Publicitaria en Medios Digitales Resultados 2017



Resultados | pesktop & MoBILE . £
iab

Q.
Comparativa Compra Programatica: Display y Video .
#IABInversion

Programatica e DISPLAY

e VIDEO

25%
20% -
15% | :
10%
N 94% 13,0% 13,9% 17.0% 17,9% 18,6% 21,2% 15,2%
5%
0%
2014 2015 2016 2017
l Pregunta: De la inversion publicitaria NETA en Desktop & Mobile- divida porcentualmente Compra Negociada vs. Compra Programatica.
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Resultados ‘ DESKTOP & MOBILE - Search |ab§

V 51

DIGITAL SIGNAGE

ABInversion

1.656.6¢
DESKTOP & MOBILE . }

2, 1% /

TOTALINVERSION |
EN PUBLICIDAD DIGITAL

*DATOS EN MILLONES DE EUROS

Resultados 2017
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ll. Resultados

2. Digital Sighage

e
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TOTAL INVERSION
EN PUBLICIDAD DIGITAL

*DATOS EN MILLONES DE EUROS
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ll. Resultados

3. Audio Online

e
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RGSUH&dOS‘ DIGITAL SIGNAGE Te g-

#IABInversion

1.708€

TOTAL INVERSION
EN PUBLICIDAD DIGITAL

4 5,8‘6‘
( AUDIO ONLINE
\ 0.3% /

Inversion Publicitaria en Medios Digitales Resultados 2017

t *DATOS EN MILLONES DE EUROS
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I1l. Analisis Internacional
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Inversion digital estimada por PwC - b-g
en el resto del mundo en 2017 '0 s

#IABInversion
© 34% ®
34%
* 22%
80,738 * 22%
76,880
© 35%
* 19%
58,773
© 28%
-+ © s51%
14%
24%
39,580 f
35,449
© 44%
25%
24% @ 0
© 2% O e @7 @ ] O O @ung
& 12% * 10% & 130 10:948 * 5% *hg o
6,074 * 25% 2 16% 4 27% * & 19%
3 858 3,782 4,414 4,243
- 2,446 2,322 670 051 1,964 1,057
- T T - T T T T T T T T 1
America Canad US EMEA Francia Alemania Italia UK Rusia Turquia Sudafrica Asia Australia China LatAm Brasil México

del Norte a Pacifico

0 Inversion digital (€ millones) 4 Crecimiento vs 2016 @© Peso del digital sobre la inversion publicitaria total

L Fuente: PwC Global Entertainment and Media Outlook 2018-2022
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Analisis Internacional |Qb- lObi"

#IABInversion

2017 Year-Over-Year Digital Ad Revenue Growth

Digital Ad Revenue Growth (FY 2016 vs. FY 2017)

$100

$90 88.0

$80 / Total Media Ad
) $72.5 — Revenue Growth
S  $70 - 21% (FY 2016 vs. FY 2017)
E $60 i Growth
1) The Nielsen Company
&> 350 - estimates total media

$40 - revenues for FY 2017

$30 - decreased -3% from

§20 - FY 2016

$10 -

$0 1 T
FY 2016 FY 2017
[ ]
E:T;:;;Z{I.?TQEGE;M MonitorPlus (Standsrd Calendsr, Total includes B28, Nationsl Intermst (Display anly), FSI IAB Full Year 2017 and Q4 2017 Infemetﬁdverﬁsmg Revenue Reporf lab.

Fuente: IAB USA

Resultados 2017
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Andlisis Internacional § c .
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0

>

Mobile Has Grown to Account for Over Half of Digital Ad Revenue

for FY ‘17

Mobile as a Percentage of Digital Ad Revenue Growth
(FY 2016 vs. FY 2017)

$100
$90 _» $88.0
$80
$70 -
$60 -
$50 -
$40 -
$30 -
$20 -

$10 -
$0 - Mobile

FY 2016 FY 2017

|:| Total Digital (Desktop + Mobile) Ad Revenue

$ Billions

. Mobile Ad Revenue

@
IAE Full Year 2017 and Q4 2017 Internet Advertising Revenue Report lq Y

Fuente: IAB USA

Resultados 2017
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#IABInversion

Analisis Internacional Idb% iab

The total UK digital market in 2017

£11.55 bn

market in 2017

an increase of £1.44bn
year-on-year

14.3%

INCcrease

Fuente: IAB UK

pwe

Inversion Publicitaria en Medios Digitales Resultados 2017



=
o

iab:

#IABRInversion

Analisis Internacional iab§
®

Display accounts for 36« of all digital ad spend

<1% Other 2016
Search 50%
Display |35%

2017 total Classified| 15%

E1 155bn . | Other <%

" Paid for
search

50%

t Source : IAB / PwC Digital Adspend 2

Fuente: IAB UK
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Andalisis Internacional Iab§ iab

#IABInversion

45« of digital advertising is on smartphone

“The steep growth in smartphone ad spend isn't surprising - ad spend hasn't
yet caught up with our changes in media consumption and so we ‘re continuing
to see a fairly sharp adjustment. This is likely to continue until beyond the time
that smartphone spend outstrips desktop spend.”

Lolly Masaon, Celtra Inc, Chair of IAB UK's Mobile Steering Group

es001 omartphone

45

of total digital
(37% in 2016)

Total, £ Million

£29 €38 e84 E20
I 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Fuente: IAB UK
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Analisis Internacional |0b

Q.
7
&

LES g
REGIES #IABInversion
INTERNET

Dhgital advertising market growth more pronounced
in 2017, ending with a total worth of €4.1 billion

Annual evolution of the digital advertising market® in France
(in €34) +12%

+8% ,
;"“ 2

2014%%* 2015%%* 2016 2017

Fuente: SRI-France
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Analisis Internacional |0b

Q.
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&

LES
REGIES #IABInversion
INTERNET

Strong growth in display and the dynamics of search
contributing to the market's growth

Digital advertising media mix in France (in €M)
+8% +20% +7%

A

A A

695
2016 2017 2016 2017 2016 2017
Search Display* Other levers**

Share of the digital
market""" (25a%)

50% 35% 15%

pwc Fuente: SRI-France
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Analisis Internacional

BVDW

WWir sind das MNetz

OVK-Werbestatistik digitale Werbung (Online und Mobile) 2016 bis 2017

In Mio. Euro

2.000

1.950

1.928 (+8%)

1.900

1.850

1.800 1.785

1.750

1.700

OVK-Statistik 2016 OVK-Statistik 2017

Quellen: Online-Vermarkterkreis (OVK) im Bundesverband Digitale Wirtschaft (BVDW) e V.: OVK Meldung (Hochrechnung der
Uber PWC gemeldeten Nettozahlen fir digitale Display-Werbung (Online und Mobile) auf den Gesamtmarkt (inklusive Provisi-
onen)) // Angaben fiir den deutschen Markt in Mio. Euro. Datenstand: Januar 2018.

L Fuente: BVDW

pwc

Inversion Publicitaria en Medios Digitales
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Total online adspend _,
in Ireland reaches |\
€491m for 2017

The 1AB Ireland PwC Online Adspend
Study for 2017 (Jan to Dec) sees
growth of 10% with ad revenues of
€49Tm compared to €445m in 2016

Mobile Adspend for 2017 is now
54% of total digital spend at €264m

Irish Mobile Adspend represents
over €1 in every €2 of total digital
adspend

Fuente: IAB Ireland
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Analisis Internacional <
: iab:
Iab. NEDERLAND #IABInversion

The advertising market in the Netherlands

Digital advertising spend increased +9%, surpassing all non digital media spend in 2017

Net advertlsing market (m€)

YoY growth
CAGR*™ 2016 2017 2018F
o 1661 2010-2017

Magazine +7.1% 6.0% 7.9% 7.9%

N o 3318 3377 144 133 Out-of-home* 1.0% 1.2% TE%  +12%

2104 3209 3.169 AR 169 163 '65 Radio 03% 0% D5%  18%

213 188 160 8o E Y -
160 158 San Newspaper* 5.9% #.8% 5. 9% 11.4%
33 n7
TV 09%  +01%  56%  +01%
Digital +9.8% +11.3% +3.9% +7. 7%
H o
2010 2mz2 2013 2mM4 2015 206 2017 20M8F

* Excluding digital ad formats

** Compound annual growth rate

Moue: The digitsl figures we report are net/net figures, meaning that the figures are reported sfer agency discount that in some cases may soply; Digitsl (onling) video advertizing iz sxcludsd from TV advertizing figures;
Adrevenue from digitsl content is exduded from Mewspaper advertising figures: Digital [onfing] sudic advertizing iz excluded from Radic figures; Digitsl out of home advertising is exduded from cut of home = dvertising

L Fuente: IAB Nederland
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IAB Report on 2017 Digital Advertising Spend

Executive summary
Digital advertising trends in The Netherlands

Online Advertising spend

Spend on digital advertising incressed by +59% in 2017, Growth in &d spend has
mainly been driven by search, mobkile, sacial 8nd online video advertising. 2017
finished with & total ad spend of 1.832 m€, compared to 1.683 m£ in 2016.

Digital Video Advertising

Online videc continues as one of the best performing ad formats in adwvertising
since 2013, with +40% revenue growth in 2017, Cnline video totaled 168 mE€

in 8d spend &nd accounted for 5 9% market =hare within digital advertising in

2017

Mobile advertising

Display eds delivered on maobile devices increased its revenue in 2017
compared to 2016 with 8 +159% growth. Mabile advertising including search,
video and banner adverting reslised & market share of 42% in digital

advertising in 2017

Digital out of Home (DOOH)

Digital out of Home [DOOH) edvertising started to incresse its share of the
digital advertising market. Revenues increased =116% in 2017 compared to
2076, resulting in DOOH reslizing & market share of more than 16% out of
home advertising.

Fuente: IAB Nederland

Inversion Publicitaria en Medios Digitales

+9%

+40%

+19%

+116%

®

=]

i

Programmatic Advertising

Display ads sold via programmatic exchanges have increased revenues +17% in
2017 However the shift of ad inventory sales from traditional (manual) towsrds
programmatic showed & deceleration during the second half of 2017 with
significantly lower growth (+135%).

Social media advertising

We estimate that the 5d spend on &ll sccizl platforms grew on average +39%
n 2017 totaling 287 m€ in revenues. As of 2017 social accounts for 39% ofthe
revenues within the display advertising market.

Paid Search Advertising

Paid search advertising realised a +12% growth in 2017, totaling 848m« in
ad revenues. Within the digital advertising. paid search is the largest overall
category with 8 46% market share.

Forecast 2018

Due to the overall positive ecenomic outlook and steadily growing quarterly ad
FeVENUEs per company, we forecast that the digital advertizing spend will grow
with +8% and will reach almost 2 b€ in 2018,

+17%

+39%

+12%

+8%

Resultados 2017
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Q.
(7
®

Iska

o o #1ABInversidn
o] o 5
@
IAB/PwC

adex 2017ry iab. e

Wydatki na reklame online
w roku 2017/
WARTOSC (MLD Zt) | DYNAMIKA (RDR)

3,625 3,962

I B |

2016 2017

_t Fuente: IAB Polska
pwc
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2016 2017 Change

Total Digital Advertising Investments® 1.872,42 2.162,56 15,50%

DICGITAL ADSPEND IN TURKEY GREW by 15.5 %, REACHING TRY 2,163 BILLION!

I1AB Turkey AdJEx-TR 2017 Report reveals that Digital ad spend in Turkey reached TRY 2,163 Billion with a growth rate

of 15.5%.

According to |1AB Turkey AdDEx-TR survey, Display ad spend reached TRY 1,228 billion by growing 16%. “Advertising based on
Display/Click” had the biggest share under Display category with TRY 8727 million. Within the same category, Video ad

spend having the highest growth rate of 50% reached to a value of TRY 269.5 million and native a value of TRY 786 million.

While the ad spend of Search was TRY 814.5 million in 2017, 'Classified & Directories” increased to 103 million TL. E-mail

rmarketing declined to TRY 51 million. On the other hand, In-game advertising reached TRY 13 million.

Out of 2163 billion, TRY 1,023 billion including display, search, classified & directories, e-mail marketing, and in-game

advertising was spent on mobile platforms. And the share of mobile platforms in social media ad spend was 78%.
On the other hand, Pregrammatic experienced ancther double-digit growth year and hit TRY 1,471 billion.

L Fuente: IAB Turkey
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Analisis Internacional
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CIUSiTCI IO #IABInversién
ONLINE ADVERTISING MARKET REVENUE CY17: $7,916.9m

one $7,397m

cY17 $7,9l7m (+7.02)

evis $3,410m

(+4.7%)
SEARCH & ez $3,571Tm

DIRECTORIES
(+15.2%)

e $27m

0 $1bn $2bn $3bn $4bn $5bn $6bn $7bn $8bn

Fuente: IAB Australia
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|ab

australia
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australia

50.7%

$7.9B Digital Ad Market
50.7% of Total Paid Ad Market

Video

Fastest Growing — 7% of total ad market —
up 43% v CY16

Mobile

18% of total ad market — up 35% FY17 v
F16

Mobile Search 9.9% of total ad market
Mobile Display 9.7% of total ad market

L Fuente: IAB Australia

Source: IAB Australio/PwC Online Ad Expenditure Report; CEASA

DIGITAL

20.9%
FTATV

TOTAL
AUSTRALIAN
ADVERTISING
MARKET

$15.6B

\ 2.9%

0.8% STV

CINEMA

11.9%
PRINT

5.4% T—
OUTDOOR

7.4%

RADIO
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CONCLUSIONES | VISION GENERAL |Ob

#IABInversion

« Lainversidon en publicidad digital en Espafia crece frente a 2016 un 9,1% vy se
sitia en 1.708,1 millones de euros. Esta cifra incluye la inversion en Desktop,
Mobile, Digital Signage y Audio Online.

* La inversion de publicidad en medios digitales supone ya el 31% del total
iInversion de medios convencionales, consolidando la segunda posicion y
recortando distancia a la television.

* El medio digital es el medio que gana mas cuota de mercado en el total de la
Inversion publicitaria. El resto bajan excepto cine que sube ligeramente.
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CONCLUSIONES | DESKTOP Y MOBILE 'O 3

"
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#IABInversion

» Search (Desktop + Mobile) mantiene la mayoria de inversién con un 51% frente al resto con 871,6 millones
de euros. Display reduce su peso a 35,6%, bajando 2 pp frente al aio pasado.

» Los sectores mas activos en 2017 han sido Automocién (25,3%), Retail (10,5%) y Alimentacion y Bebidas
(9,8%).

« Aumenta la inversion de campafnas multidispositivo y baja las campafias exclusivas de Desktop (7,07%) y
exclusivas de Mobile (4,63%). Por otro lado, la publicidad de formatos convencionales supone un 80% del
total inversion, frente al 20% de formatos premium.

» El modelo de pricing CPM sigue siendo el mas utilizado en Video. En Display prevalecen las camparias
de branding (73,49%) frente a performance (26,51%)

» La Compra Programatica no acaba de despegar. En Display aumenta ligeramente a 21,2% y en Video
disminuye ligeramente a 15,2 %.
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#IABInversion

 La inversion en Digital Signage crece casi un 60% y supone el 2,7% del total
inversion digital con 45,7% millones de euros

* El Audio Online representa el 0,3% del valor total de la inversion de publicidad
digital con 5,8M€

pwe

Inversion Publicitaria en Medios Digitales Resultados 2017



pwe

V. Tendencias

Inversion Publicitaria en Medios Digitales

iab

#IABInversion

espain

Resultados 2017



TENDENCIAS | VISION GENERAL |aba

#IABInversion

« Se estima un crecimiento minimo de la inversion digital en torno al 10% para el
2018

« Se preve que la compra programatica alcance ya el 25% del total inversion.

« El video continuara siendo uno de los principales motores del sector digital y se

espera un incremento por encima del 15%.

« La publicidad Nativa y el Branded Content seguiran incrementando su peso dentro

de la inversion de los anunciantes
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